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Table 1
ORANGE JUICE:  SUPPLY & UTILIZATION, MAJOR PRODUCING

COUNTRIES IN NORTHERN HEMISPHERE
METRIC TONS, 65 DEGREES BRIX  1/

_______________________________________________________________________________________________
Begin. Ending

Country/Year  2/ Stocks Production Imports Exports Consumption Stocks
_______________________________________________________________________________________________
Greece        3/

1994/95 5,783 11,800 7,793 3,502 16,500 5,374
1995/96  5,374 12,900 6,000 3,600 17,000 3,674
1996/97  3,674 14,800 5,000 3,500 17,000 2,974
1997/98 F 2,974 14,900 5,000 3,500 17,000 2,374

Italy           4/
1994/95 32,782 30,780 4,001 18,930 22,316 26,317
1995/96  26,317 36,936 3,386 20,623 23,085 22,931
1996/97  22,931 33,858 4,309 18,468 23,855 18,776
1997/98  F 18,776 32,319 3,848 21,546 23,855 9,542

Mexico        4/
1994/95 0 65,000 280 60,000 2,280 3,000
1995/96  3,000 45,000 1 42,000 3,001 3,000
1996/97  3,000 45,500 1 42,300 3,201 3,000
1997/98  F 3,000 66,000 1 62,000 4,001 3,000

Morocco       5/ 
1994/95 9,958 3,450 1,249 6,500 4,550 3,607
1995/96  3,607 10,206 1,000 7,762 2,195 4,856
1996/97  4,856 568 0 1,310 1,284 2,830
1997/98  F 2,830 15,900 0 8,500 2,400 7,830

Spain          6/
1994/95 0 48,000 20,000 53,000 15,000 0
1995/96  0 59,000 23,000 67,000 15,000 0
1996/97  0 39,000 38,000 60,000 17,000 0
1997/98  F 0 42,000 35,000 58,000 19,000 0

Turkey         5/ 
1994/95 2,600 9,200 2,134 1,023 9,000 3,911
1995/96  3,911 8,420 6,608 7,810 9,200 1,929
1996/97  1,929 8,500 8,000 7,500 9,500 1,429
1997/98  F 1,429 8,500 8,000 7,000 9,700 1,229

________________________________________________________________________________________________
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Table 1 (continued)
ORANGE JUICE:  SUPPLY & UTILIZATION, MAJOR PRODUCING

COUNTRIES IN NORTHERN HEMISPHERE
METRIC TONS, 65 DEGREES BRIX  1/

_______________________________________________________________________________________________
Begin. Ending

Country/Year Stocks Production Imports Exports Consumption Stocks
_______________________________________________________________________________________________
United States 7/

1994/95 256,358 894,239 141,140 83,547 1,006,893 201,297
1995/96  201,297 913,070 185,480 91,786 996,094 211,967
1996/97  211,967 1,029,000 182,466 104,450 1,043,623 275,360
1997/98  F 275,360 1,115,000 170,000 115,000 1,100,000 345,360

TOTAL
1994/95 307,481 1,062,469 176,597 226,502 1,076,540 243,506
1995/96  243,506 1,085,532 225,475 240,581 1,065,575 248,357
1996/97  248,357 1,171,226 237,776 237,528 1,115,463 304,369
1997/98  F 304,369 1,294,619 221,849 275,546 1,175,956 369,335

_______________________________________________________________________________________________
1/  Includes all processed orange juice whether or not concentrated.  One metric ton of 65 degrees brix equals         
   344.8 gallons at 42 degrees brix and 1,405.88 gallons at single strength equivalent.
2/  Year refers to marketing period which usually begins in the fall of the Northern Hemisphere and corresponds to  
     the harvesting and marketing period for fresh citrus.
3/  Marketing season begins September 1 of first year shown.
4/  Marketing season begins January 1 of second year shown.
5/  Marketing season begins October 1 of first year shown.
6/  Marketing season begins November 1 of first year shown.
7/  Marketing season begins December 1 of first year shown
F/  Forecast

Source:  National Agricultural Statistics Service and U.S. Department of Commerce, Bureau of Census.
        Florida Department of Citrus.  Reports from U.S. Agricultural Counselors and Attaches and/or FAS/USDA 
        estimates.
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Table 2
ORANGE JUICE:  SUPPLY & UTILIZATION, MAJOR PRODUCING

COUNTRIES IN SOUTHERN HEMISPHERE
METRIC TONS, 65 DEGREES BRIX  1/

_______________________________________________________________________________________________
Begin. Ending

Country/Year  2/ Stocks Production Imports Exports Consumption Stocks
_______________________________________________________________________________________________
Argentina   3/

1994/95 0 12,500 3,668 4,509 11,659 0
1995/96 0 10,000 8,589 2,403 16,000 186
1996/97  186 10,000 9,848 2,000 17,834 200
1997/98 200 12,000 9,500 2,500 18,700 500

Australia    4/
1994/95 18,183 14,190 21,009 1,587 36,149 15,647
1995/96 15,647 22,391 21,164 1,894 41,034 16,273
1996/97  16,273 19,928 24,425 1,466 42,988 16,172
1997/98 16,172 12,688 30,287 977 42,011 16,160

Brazil       4/   5/
1994/95 155,000 1,085,000 0 1,050,000 18,000 172,000
1995/96 172,000 1,152,000 0 1,181,000 17,000 126,000
1996/97  126,000 1,387,000 0 1,247,000 16,000 250,000
1997/98 250,000 925,000 0 1,045,000 16,000 114,000

South Africa   6/
1994/95 3,282 12,778 0 4,550 10,100 1,410
1995/96 1,410 13,475 0 3,675 10,000 1,210
1996/97  1,210 12,413 200 2,500 10,133 1,190
1997/98 1,190 12,413 200 2,500 10,133 1,170

TOTAL
1994/95 176,465 1,124,468 24,677 1,060,646 75,908 189,057
1995/96 189,057 1,197,866 29,753 1,188,972 84,034 143,669
1996/97  143,669 1,429,341 34,473 1,252,966 86,955 267,562
1997/98 267,562 962,101 39,987 1,050,977 86,844 131,830

_______________________________________________________________________________________________
1/  Includes all processed orange juice whether or not concentrated.  One metric ton of 65 degrees brix equals         
   344.8 gallons at 42 degrees brix and 1,405.88 gallons at single strength equivalent.
2/  Marketing year indicated is for aggregation purposes with countries from the Northern Hemisphere                      
  corresponding to the harvesting and marketing period for fresh citrus.  For the Southern Hemisphere,  
     orange harvest occurs entirely during the second year shown.  
3/  Marketing season begins January 1 of second year shown.
4/  Marketing season begins July 1 of second year shown.
5/  Includes small quantities of tangerine juice.
6/  Marketing season begins February 1 of second year shown.  
Source:  National Agricultural Statistics Service and U.S. Department of Commerce, Bureau of Census.   Florida      
Department of Citrus.  Reports from U.S. Agricultural Counselors and Attaches and/or FAS/USDA estimates.
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Table 3

BRAZIL:  SUPPLY AND DISTRIBUTION OF ORANGES AND FCOJ 1/
_____________________________________________________________________________

1995 1996 1997 1998 
_____________________________________________________________________________
Oranges, Sao Paulo Million Boxes  2/

Production  3/ 357 366 420 320
Fresh Consumption 92 95 97 93
Fresh Exports 2 2 3 2
Processed 263 269 320 225

FCOJ, Brazil 1,000 Metric Tons, 65 Degrees Brix  4/

Beginning Stocks 5/ 155 172 126 250
Production
  Sao Paulo 1,062 1,122 1,350 910
  Other States 23 30 37 15
  Total 1,085 1,152 1,387 925

Exports 6/
  Sao Paulo 1,027 1,151 1,210 1,030
  Other States 23 30 37 15
  Total 1,050 1,181 1,247 1,045
Consumption 18 17 16 16
Ending Stocks 172 126 250 114
____________________________________________________________________________
FCOJ Yields (kg/box) 4.02 4.16 4.20 4.04
____________________________________________________________________________

1/ Harvesting and processing usually begin in late April or early May.  Marketing season
for FCOJ begins on July 1 of year indicated.

2/ 40.8 kilograms or 90 pounds.
3/ Includes oranges produced in Sao Paulo's commercial citrus zone, plus tangerines used

for processing.
4/ One metric ton at 65 degrees Brix equals 344.8 gallons at 42 degrees Brix, or

1,405.88 gallons at single strength equivalent.
5/ Sao Paulo stocks.
6/ Includes tangerine juice.
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